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At present, China's going through its economic and social transition, which is not 
only a period of strategic development opportunity but also a period with rising social 
contradictions. The gap between rich and poor polarization is intensified, the population 
of the vulnerable group is huge, which bring lots of problems and challenges to our social 
administration. In recent years, the central leaders attach great importance to the 
innovation of social management, which was promoted to an important strategic position 
concerning our country’s long-time development. The social management innovation 
should start with the innovation of management idea, knowledge, method and technique, 
build the system of innovation omni-directionally and multi-angularly, push the 
innovation forward in the depth direction. Government’s effort in public services 
branding is the extension and innovation of branding effect in the public sector, which 
explores a new way to promote social management innovation. Building a social 
assistance brand with local characteristics, can open up new approaches to social 
management innovation for local governments. Meanwhile with the help of branding 
effect, governments can improve the quality and efficiency of social assistance, maintain 
social stability, establish a good government image, obtain social benefits in a more 
extensive and continuous way.  
The project of Love Brand in Siming Xiamen is a new type of social assistance 
complying with the social management innovation in the new period. With years of 
efforts, the project has made great achievements, with a wide range of assistance targets 
from lonely elderly people, the disabled, needy families, the minors to migrant workers, 
almost covers all vulnerable groups. This project has taken shape and obtained certain 
innovative features. The main content of this article is taking the Siming’s Love Brand 
building as a case, to make some empirical research on how to further deepen the 
construction of social assistance branding nowadays and in the future, which brings forth 
some new ideas on the management theory and practice problem of the urban grass-roots 
















This article firstly analyses the theory of social assistance branding and social 
management innovation, indicates the inherence relationship of two theories, laying 
foundation for the love brand’s appearance as a new form of social management. Then I 
analyze the implementation backgrounds, innovative characteristics, achievements and 
existing problems of the Love Brand project in Siming District. According to the field 
investigation and the practical experience of local-government branding, I finally put 
forward a framework of using Branding Strategy to build Love Brand, provide some 
specific and feasible implementing proposals, form a long-term effective operating 
mechanism, and promote the development of social management innovation. 
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